
S K I L L S

Brand Development 
Budget Planning
Market & SWAT Analysis
Media Buying & Placement
Performance Monitoring
Ratings Analysis
Media Relations
Team Leader 
Event Production
Adobe Creative Suite
Digital Audio Production
Commercial Copywriting
Commercial Producing
Commercial  Directing 
Promotion Creation
Voice Over Artist
Professional level
Photography

19 Shady Side Drive
Longmeadow, MA 01106

AdamToddWright@gmail.com
(413) 564-5200

Pellegrini, Seeley, Ryan & Blakesley  |  2017-Present

Conceptual ize and manage al l  market ing,  branding,
and advert is ing strategies.
Responsible for  a l l  market ing budget development.
Conceive,  create and produce al l  te levis ion,  radio,
digi ta l ,  and pr int  advert is ing assets and del iverables.
Execute media placement for  a l l  advert is ing
plat forms.
Create press worthy promot ions that garner market-
wide at tent ion and community involvement.
Manage al l  social  media accounts and create social
media content for  dai ly post ings.
Design and produce al l  customer-facing video and
internal ,  pr int ,  and digi ta l  col lateral  mater ia ls.
Evaluate rat ings and conduct ROI analysis.
Oversee PPC campaigns & SEO for digi ta l  assets.
Manage al l  char i table giv ing.
Serve as f i rm spokesman and pr imary media contact .  

E D U C A T I O N

E X P E R I E N C E

Highly creative, results-driven senior-level media and
marketing professional with a proven track record of
success helping companies increase market share by
producing dynamic advertising content, creating
compelling brands, and crafting successful marketing
strategies. 

A D A M
W R I G H T

Advertus Media, Inc.  |  2003-2017 

Crafted and executed al l  strategic market ing plans
and advert is ing strategies for  corporate c l ients and
pol i t ical  campaigns.
Directed al l  facets of  c l ient  media buying,
negot iat ion,  and placement of  advert is ing.
Conceptual ized, designed, and produced
televis ion,  radio,  d ig i ta l ,  outdoor,  and pr int
campaigns for c l ients companies.
Created and disseminated press releases and
advisor ies for  c l ient  companies.
Served as c l ient 's media relat ions representat ive,
conduct ing interviews on televis ion,  radio,  and
digi ta l  p lat forms.

DIRECTOR, MARKETING & BRAND STRATEGY 

U N I V E R S I T Y  O F
M A S S A C H U S E T T S

Bachelor of Arts
Communications

DIRECTOR OF MARKETING & COMMUNICATIONS 



Clear Channel Broadcasting  | 2000-2001, 2002-2003

Responsible for  the design and implementat ion of  a l l  promot ional  and
market ing act iv i t ies for  four-stat ion radio c luster.
Created al l  external  market ing communicat ions and coordinated al l
promot ional  events whi le managing a 15-person promot ional  staf f .
Developed al l  Non-Tradi t ional  Revenue streams and created al l
promot ional  sales programs.
Implemented al l  Non-Tradi t ional  Revenue programs and coordinated
execut ion between Sales and Programming departments.
Constructed and managed ef fect ive radio advert is ing and promot ional
campaigns for retai l  and agency cl ients.

Six Flags New England  |  2001-2002

Provided dai ly management of  a l l  media and retai l  promot ions.
Negot iated, managed, and implemented nat ional  and local  partnership market ing
campaigns.
Oversaw elements of  advert is ing agency projects including ad buys and creat ive
content for  broadcast and pr int .
Created and executed al l  special  events,  fest ivals,  and concerts of  more than
5,000 at tending.

MARKETING MANAGER

 Multi-Market Radio, Inc. WHMP - FM | 1992-2000

Managed and or ig inated the creat ive direct ion of  a mult i -mi l l ion dol lar  radio
broadcast out let  in a top 100 market.
Constructed and implemented al l  market ing and promot ional  p lans.
Created and administered year ly budgets.
Hired, t ra ined, and managed al l  on-air  staf f  and promot ional  personnel .
Designed, scheduled, and supervised al l  musical  and non-musical  programming
elements and faci l i tated ful l  compl iance with FCC regulat ions.
Interfaced with Sales department to create compel l ing and highly marketable
promot ional  opportuni t ies.  
Coordinated the management and ensured the integr i ty of  the stat ion's physical
plant.
Del ivered personal i ty dr iven af ternoon-dr ive on air  show.  Consistent ly highest
rated show stat ion-wide.
Created and del ivered personal i ty-dr iven morning show.  Highest rat ings stat ion-
wide.

DIRECTOR OF PROGRAMING / OPERATIONS MANAGER / ON AIR TALENT

A D A M  W R I G H T  E X P E R I E N C E  C O N T I N U E D

DIRECTOR OF MARKETING / ACCOUNT EXECUTIVE



AWARDS AND AFFILIATIONS

ADDY Award -  Gold -  Websi te Design

ADDY Award -Gold -  Bi l lboard design -  Westf ie ld State Universi ty

ADDY Award- Si lver -  TV Commercial  -  Westf ie ld State Universi ty

Creat ive Meri t  Award -  Gold -  TV Commercial  -  Yale Genton

Ad Club of  W. Mass Creat ive Award-Bronze -  TV Commercial  -  PSRB

Governor,  New England & Bermuda Distr ict  of  Kiwanis Internat ional

Board of  Directors Kiwanis Foundat ion of  New England

Li fet ime Achievement Award, Kiwanis Club of  Westf ie ld,  MA

Walter Zel ler  Charter Fel low, Kiwanis Internat ional

Jeremiah Mi lbank Society Member,  Boys & Gir ls Clubs of  America

MA State Judge, Youth of  the Year Program, Boys & Gir ls Club of  America

Kiwanian of  the Year,  Westf ie ld,  MA

Past Global  Growth Chairman, New England & Bermuda Distr ict  -  Kiwanis

Internat ional  

Past Market ing & PR Chair ,New England & Bermuda Distr ict ,  Kiwanis Internat ional

Past Lieutenant Governor,  New England & Bermuda Distr ict ,  Kiwanis Internat ional

Past Vice-Chairman of  the Board,  Pioneer Val ley Chapter American Red Cross

Past Board of  Trustees, Westf ie ld MA Athenaeum

Past Board of  Directors,  Boys & Gir ls Club of  Greater Westf ie ld,  MA

Founding Member & Past Vice Chairman, Kiwanis Foundat ion of  Westf ie ld,  MA

Past President,  Kiwanis Club of  Westf ie ld,  MA

A D A M  W R I G H T  E X P E R I E N C E  C O N T I N U E D
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